Appendix 10. Writing Assignment – CBI Market Studies 2026


In this assignment, tenderers are required to complete the writing assignment for the lot(s) for which they are submitting a proposal. One assignment must be submitted for each lot.
All calculations and analyses presented in the assignment must use the listed countries in textbox 1 as the source markets and the European Union (EU 27) as the export destination (see textbox 2). The latest available data and sources must be used. 
The tenderer shall produce a statistical analysis assessing the export potential of the products/services listed in table 1, for the sector(s) covered by the lot(s) applied for.
The analysis must address the following questions:
1.  What makes Europe an interesting market for <product/service>? 
Based on your statistical analysis, provide reasoning and insights to justify why this product/service has potential, based on factors such as market demand in the European Union, trade data, and growth trends. Include content on sustainability. Provide analysis highlighting the main opportunities (and/or threats) for SME exporters.
2. Which European countries offer most opportunities for <product/service>?
a) Identify the 5 leading European importing countries for the selected product/service from table 1. Include a chart or map illustrating the top 5 markets for the selected product/service.
b) Select 2 of the most promising markets for exporters from ODA countries (textbox 1). Justify your choice by discussing factors such as market size, demand trends, and the presence of trade barriers. 
c) Provide key strategic insights derived from the statistical analysis and explain how exporters can use these insights to strengthen their market position. Depending on the sector, this may include opportunities related to partnerships, manufacturing, distribution, or market entry strategies.

3. End with practical tips 
Based on analysis/secondary research, provide 3 practical recommendations/tips for SMEs from low-and middle-income countries to successfully export the selected product/service to the European Union.
The assignment will also be assessed on the quality of written English and visual presentation.
Tenderers must:
1. Include a title and an introduction of no more than 5 sentences. 
2. Include a minimum of 1 graph and another form of visuals.
3. Write specifically for the CBI target group (see textbox 3). Use clear and easy-to-understand English.  
4. Maximum 1,000 words. This goes for your total response, including headers, sub headers, images, graphs, tables, etc.
5. Include a list of sources (the source list is excluded from the maximum number of words). 
6. Use clear headings and subheadings.

This assignment should be conducted and submitted per lot. 

Table 1:  List of products / services
	Sector
	HS Code
	Product description

	Apparel
	610831
610832
610839

620821
620822
620829
	Women’s or girls' nightdresses or pyjamas, of cotton, mad-made fibres or other textile materials - Knit/Crochet

Women’s or girls' nightdresses or pyjamas, of cotton, mad-made fibres or other textile materials - woven 

	Cocoa and Coffee
	1801
	Specialty cocoa

*Cocoa and Coffee are considered as one lot. Thus, only specialty cocoa is required for the writing assignment

	Fresh Fruits and Vegetables
	080540
	Fresh or dried grapefruits and pomelos

	Grains, Pulses and Oilseeds
	07133400
	Dried, shelled Bambara beans, whether or not skinned or split.


	Home Decoration Home Textiles
	
62114210





62114310

	Kitchen or cooking aprons
Aprons, overalls, smock-overalls and other industrial and occupational clothing (whether or not also suitable for domestic use) - made of cotton

Aprons, overalls, smock-overalls and other industrial and occupational clothing (whether or not also suitable for domestic use) - made of man-made fibres

	IT Outsourcing
	n.a.
	Platform and Low-Code Application Development

	Processed Fruits and Vegetables
	071220
	Dried onion, whole, cut, sliced, broken or in powder, but not further prepared

	Tourism
	n.a.
	Coffee Tourism

	Spices and Herbs

	090810
090811
090812
	Nutmeg, whole
Nutmeg, neither crushed nor ground
Nutmeg, crushed or ground

	Natural Ingredients (for Health, Cosmetics & Food additives)
	293890
130219
	Citrus Bioflavonoids (sectors of application: Liquid supplements, nutricosmetics and heart-health nutraceuticals)






	Textbox 1: The current DAC List of ODA Recipients (used for reporting 2025 flows and continuing into 2026 pending the postponed DAC review) contains 129 countries and territories*

	Least Developed Countries (LDC) and Low-income countries
	Lower Middle-Income Countries and Territories (non-LDCs)
	Upper Middle-Income Countries and Territories (non-LDCs)

	Afghanistan, Angola, Bangladesh, Benin, Burkina Faso, Burundi, Cambodia, Central African Republic, Chad, Comoros, Democratic Republic of the Congo, Djibouti, Eritrea, Ethiopia, Gambia, Guinea, Guinea-Bissau, Haiti, Kiribati, Lao People's Democratic Republic, Lesotho, Liberia, Madagascar, Malawi, Mali, Mauritania, Mozambique, Myanmar, Nepal, Niger, Rwanda, Senegal, Sierra Leone, Solomon Islands, Somalia, South Sudan, Sudan, Tanzania, Timor-Leste, Togo, Tuvalu, Uganda, Yemen, Zambia, Democratic People's Republic of Korea, Syrian Arab Republic (Syria)

	Algeria, Bhutan, Bolivia, Cabo Verde, Cameroon, Congo, Côte d'Ivoire, Egypt, Eswatini, Ghana, Honduras, India, Iran, Jordan, Kenya, Kyrgyzstan, Lebanon, Micronesia, Mongolia, Morocco, Nicaragua, Nigeria, Pakistan, Papua New Guinea, Philippines, Samoa, Sri Lanka, Tajikistan, Tokelau, Tunisia, Ukraine, Uzbekistan, Vanuatu, Viet Nam, Zimbabwe.
	Albania, Argentina, Armenia, Azerbaijan, , Belize, Bosnia and Herzegovina, Botswana, Brazil, , Colombia, Costa Rica, Cuba, Dominica, Dominican Republic, Ecuador, El Salvador, Equatorial Guinea, Fiji, Gabon, Georgia, Grenada, Guatemala, Guyana, Indonesia, Iraq, Jamaica, Kazakhstan, Kosovo, Libya, Malaysia, Maldives, Marshall Islands, Mauritius, Mexico, Moldova, Montenegro, Montserrat, Namibia, Nauru, Niue, North Macedonia, Palau, Panama, Paraguay, Peru, Saint Helena, Saint Lucia, Saint Vincent and the Grenadines, Serbia, South Africa, Suriname, Thailand, Tonga, Türkiye, Turkmenistan, Venezuela, Wallis and Futuna, West Bank and Gaza Strip.


* For CBI purpose, China and Belarus are excluded from the list.


Textbox 2: Target market of CBI

The European Union, in short Europe is defined as = EU27 







Textbox 3: Target audience (“the reader”)

The target audience of CBI’s market studies is defined as follows:

SME exporters:  SMEs from low- and middle-income countries which sell or aspire to sell their products on the European market. In our definition, SMEs are companies with 25 up to 500 employees. Depending on the sector or product, these SMEs can be exporting producers (e.g. farmers, cooperatives), exporting processors, traders (those that are not involved in production or processing, but do cover sales to foreign markets) or providers which sell their services to the European market (e.g. tour operators from low middle income countries). For a large part of this group, English is not their native language. 

For this writing assignment, we ask you to write specifically for this target group. The assessment team will evaluate to what extent the text is written in clear and understandable English and to what extent the content is specifically interesting for this target group (Think of content on market barriers, opportunities, EU legislation, etc.).  










